
Driven by our passion for sports and 
commitment to create exceptional sporting 
experience with utmost creativity and value 
for all our stakeholders

Our Vision
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Please click to view our AV presentation 



Today, the Universe of 
Health conscious individual 
(HCIs) in India is 100 million 
and is projected to grow to 
130 million by the end of 
2023

Source : 
Redseer Report Indian Habit of Being Healthy, 2018



What makes RUNNING EVENTS special ?

The only platform which 
brings together health 
conscious individuals 
from all backgrounds, 
beliefs and cultures

Thousands line up 
together at the start line 
to celebrate life and 
wellness 

An opportunity to flaunt 
on social media  



Running is the fastest growing sports in India

YOY growth of 
running events 

2014 2015 2017 2018 2019

270
385

892

1394

1579



Who is a Runner ? HAS A LARGE CIRCLE OF DIRECT 
INFLUENCE (Social media is separate)

2.2 million runners X 
14 ( Direct reach = family + 
friends + acquaintance) 

= 30 million (approx) 

2.2 million
Runners

9 million 17 million



India’s running spend is worth USD 400 million annually (as of 2019) 
which is more than INR 3000  crore 

International travel
2%

National Travel
10%

Local Event
6%

Physiotherapy
1%

Gym
18%

At home Workouts
2%

Personal trainer
3%

Nutrition
11%

Energy Gel & Bars
4%

Running apparal and 
Kit

18%

Eye Wear
4%

Running Shoes
23%

Apparel & Shoes 44%

Nutrition 15%

Gym & Training 23%

Event cost & travel 18%



12392 Participants

Biggest running event in Darjeeling
Most Popular community driven in Kolkata

The only and biggest running event in Durgapur

All are 10 km road races 

Aims & World Athletic Certified events

WELLNESS

COMMUNITY 

INSPIRED 
EXPERIENCE

ARE THE FOUNDATION 
OF ALL OUR EVENTS

APRIL NOVEMBER DECEMBER



360 BRANDING CAMPAIGN
DIGITAL MARKETING

COMMUNITY 
NETWORKING

BULK – SMS / WHATSAPP DIRECT EMAILERS

MOBILE VANS

PRINT 
NEWSPAPER ADVTS

BLOGS –
ONLINE PUBLICATION

PUBLIC RELATIONS

COLD CALLS

OUTDOOR BRANDING

EVENT DAY –
VENUE BRANDING

PARTICIPANT- 
KIT BRANDING

ACTIVATIONS –
MALL, PUBLIC PLACES

ENGAGING
BRANDING AMBASSADOR

ROUTE BRANDING



CONTENT
(Create, Publish
& Distribution)

INFLUENCER
OR

AFFILIATE 
MARKETING

VIDEO 
(POSTS & ADS)

DIGITAL ADS
(Adwords, Google ads)

SEO
(Search Engine 

Optimization)

SMO
(Social Media 
Optimization)

WEBSITE
DEVELOPMENT

SOCIAL MEDIA 
POSTS & ADS

(Facebook, 
Instagram, 
YouTube)

DIGITAL MARKETING



10K RUNS

EVENT DAY BRANDING

KIT BAG
PARTICIPANT
T-SHIRT

MEDAL

STAGE 
BRANDING

ROUTE 
BRANDING 

CHEERING 
ZONES

BRAND 
STALLS

VENUE 
BRANDING

SELFIE ZONES

KIDS
PLAYZONE





Month 01 Month 02 Month 03 EVENT 
DAY

• Promo Run
• Banner, standees, 

posters are up 
• Promo videos 
• Event ambassadors 

appeal videos and 
pictures

Registrations Period

Advertisement & promotions via
•Newspapers
•Radio
•Outdoor 
•Digital & direct marketing
•Mobile Van
•Leaflets, emailers, sms blasts
  etc

• Event expo – 2 days
• Main event 
• Venue Branding & 

social media posts for 
all 3 days 

• Post event media 
coverages

• Promo videos
• Event 

announcement
• Social media build 

up
• Throwback videos & 

pictures
• Announcement of 

event ambassador

3 months of promotion for each event



EVENT POSTERS & STANDEES AT 
OVER 150 LOCATIONS IN THE CITY

for 3 months 



OUTDOOR HOARDINGS IN PROMINENT LOCATIONS ACROSS THE CITY
(7 TO 8 LOCATIONS) 

DESHAPRIYA PARK CROSSING

NEW MARKETOPPOSITE   DAKHINAPPAN MARKET



MAA  FLYOVER CITY  CENTRE  1  (SALT LAKE)

NICCO   PARKCENTRAL  PARK  (SALT LAKE)



MOBILE VAN FOR 20 DAYS



PRINT DISPLAY ADVTS IN 
T2 (THE TELEGRAPH)

600 TO 700 CC of display space 
divided in quarter, half and full 

pages)



DEDICATED EVENT WEBSITE 
with  all partner & sponsor details

www.kolkatatrailrun.com



SOCIAL MEDIA

More than 100 videos and pictures will posted by influencers 
1 to 3 dedicated posts for every event partner (as per association)
Over 120 social media post- 1 every day in last 3 months
FB/ Insta Campaign in 2021 reached  - 43,98,616 people in 3 months 



EMAILERS / SMS/ WATSAPP & BROCHURES

2000 brochures distributed in corporates
3 lakh sms 1,45,000 WhatsApp  

2 lakh emailers to runing community and partner database



3 DAYS OF EVENT BRANDING
HOLDING AREA & ROUTE

2 DAYS OFEVENT EXPO 

1 DAY OF MAIN EVENT 

SPONSOR LOGOS 
IN- 

(NOTED FEW)
Participant kit

Running tee
Medal

Checkered backdrop

MC announcements

Runners boards
Venue banners 

Start/ Finish 
Gate

Etc… 



PHOTO - TAGGING TECHNOLOGY 
Direct posting on participant Facebook timeline

2021

Within 48hrs of the event

29 K

2124

98,431

3,891

28,10,891



In the PRESS

THE TELEGRAPH



In the PRESS

THE TELEGRAPH



EVENT
PUBLIC REACH of each event                        
DATA SUMMARY

4 Lac
10 Lac
25 Lac

8 Lac

15 Lac

38 Lac

6 Lac

17 LacImpressions of
Event photographs 
on Facebook

Direct MarketingSMS & Watsapp

Visibility of moving 
Mobile Van for 10 days
Readership of Advt & 
coverage in Telegraph
Listener reach 
via 91.9 FM

Visibility of Outdoor Hoarding
 for 10 days

Impressions  & engagement
on social media

ABOUTAudience 
Reach
1.3 CRORE 
x 3 event  

AUDIENCE REACH 
IN 2020 & 2021 EDITIONS

1 LacHealth community

 3.9 
CR



BRANDING OPPORTUNITY
CATEGORY WISE

Branding deliverables Powered by Event Partner
Name of the event Only title sponsor owns the event name
Logo position in display ad

The powered by 
sponsoring brand shares 
the event logo with the 

title partner and the logo 
will be carried in all event 

communications

YES
7 to 8 display hoardings in the city YES

600 to 700 cc display ad space (either in Telegraph or Times of India) Yes

Website Yes
Finishers certificate Yes

Logo presence in- Email marketing to more than 1 lakh target group Yes

Logo presence in Event standee and posters in more 40 locations in the city Yes

Logo in Expo day branding Yes
Stall at Expo (2 days) Yes No
Participant t-shirt & finishers medal Yes No
Venue branding - Yes
Exclusive Racer A boards with brand logo 10 5

Logo in venue brading Yes Yes

Exclusive Flex banners along the route with brand logo 10 5

MC announcement of the brand name as sponsor ( at various intervals) Yes Yes

Brand representative to do prize distribution for few select category winners Yes yes

Logo presence in FB event cover page Yes Yes
FB post - Introdcution as partner Yes Yes

FB post - Promo post (can be product / service message as per partner choice) 10 5

Email blast (Partner introduction) All emails of the event 
will carry the logo 2



Sponsorship Investment 
for all 3 events combined

For all three events -
8th edition - JBG Kolkata World 10K (26th November’ 2023)

2nd edition - JBG Gorkha 10K (9th April ‘2023)

2nd edition - JBG Durgapur 10K (10th December’ 2023)

Association validity - 1 year (2023)
Commitment – 3 years

EVENT PARTNER
INR 10 Lakh

POWERED BY
(CO-SHARING THE LOGO)

INR 50 Lakh
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